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Primarily a monochromatic, dark grey colour variation is used on the spreads, reflecting of the printing 
practices mid twentieth century. A selection of dynamic, supporting colours are used sparingly on the 
cover pages and in an advertisement page inside the publication.

Texture is used to illuminate and authenticate the worn and torn vintage magazine feel.

TYPOGRAPHIC PALETTE

A variety of mid-century, vintage type styles have been combined for a nostalgic effect. There is a varying degree 
of combinations and arrangement of styles. As a guide, the type used for headings and body copy differ with a 
good balance between serif and sans-serif options.

SANS-SERIF SERIF SCRIPT

BRANDMARK

Bunker Living Style Guide

IMAGE TREATMENT

Graphic imagery should evoke a vintage feel through the application of grit and texture. Illustrated elements with-
in the publication are displayed an a grey-scale format.



publication spread dimension 210mm x 297mm























Bunker Living adopts a unique position in the magazine market which is often inundated 
by generic, repetitive material that solely focuses one a single topic. This publication crafts 
itself as a 1950s home and lifestyle magazine by taking on the art direction and style that 
was evident and defined the time period. 

A unique customer experience is built around the forced connection of seemingly unrelated 
categories which the publication focuses on. Driving the publication is the vintage magazine 
format. It is influenced by the beliefs and actions of the doomsday prepper lifestyle and 
simultaneously integrates COVID experiences into the mix, while focusing in on Western 
Australia. Readers can relate to the content presented to them and find a sense of intrigue 
and humor throughout the publication which hooks them into uncovering more of this 
unique narrative.

Months ago, many West Australian’s would have rolled their eyes over a Bug Out Bag and 
mocked those who stockpiled tinned goods. The wide-spread fear and anxiety associated 
with COVID and it’s impacts has created a shift in people’s attitudes towards preventative 
safety (which is essentially is a form of prepping). Look no further than the empty shelves 
in supermarkets (where toilet paper once sat plenty) in the midst of COVID hysteria to see 
evidence of this shift in social attitudes and behaviours.

The overarching purpose for the Bunker Living publication is to share the common COVID 
experiences whilst spreading humour (which is achieved through the prepper and W.A. 
themes addressed). This aspiration shapes the publication’s approach of challenging the 
norms of traditional, single topic magazine media. Aussie larrikins will be laughing at the 
cultural references to W.A. embedded into the publication’s content. Potential preppers will 
be welcomed into the world of survivalists, learning more about this alternative lifestyle. 
While nostalgia seekers will appreciate the nod to the past and value the unique art 
direction behind Bunker Living.

Rationale

Influenced by iconic 1950s type pairing, hand-crafted illustration styles and grainy, worn-
in textures, the publication aligns suitably to the mid-century style. Each spread of the 
publication revolves around a unique topic or issue creating variety and an abundance 
of fresh, eye-catching designs. Careful selection of appropriate typographic styles and 
considerate pairing on each page helps transport the visuals back to the 1950s and 60s. 

Application of popular vintage publication design formats and patterns bring a true 
sense of nostalgia and authenticity, such as the use of a single full colour advertisement 
space among a document of black and white printed spreads. Not only is this a 
artistically accurate design selection, it offers a welcome pause in the flow of the spreads.  
Incorporating the language, tone of voice and messaging from the prepper world creates a 
cross over and strengthens the narrative, making the concept appear more authentic.

The distinctive vintage style of Bunker Living supports and reflects the uniqueness of the 
publication’s positioning in the magazine market. It combines the seriousness of current 
world events with the light-heartedness of Western Australia’s quirks, so that it resonates 
with the market, enabling it to stand out as unique against potential competition in the 
saturated print media market.
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