
Social
Snapchat Filter

The social media part of this WAMBaT campaign will be a Snapchat filter.

When this filter is used near local icons or animals that are iconic to WA, it will 

dissolve them. A bit like the scene in Back to the Future, when the family photo 

starts to fade, and the family members disappear. This shows that without the 

economic support that travel in WA brings, the local icons will disappear.



Print
Adshel

www.wambat.com.au

It ’s Not WA, Without the locals
Stay home & explore WA

The next part of this campaign will consist of a simple adshel, placed around 

various locations in the cities of WA. 

The empty Emu Export can visual is recognisable, but also clearly has something 

missing. This shows the audience that the icons of WA will disappear if we don’t 

support the local economy. 



PR Stunt 1
Newspaper Article

WA is asking its fellow Westralians 
to go on a holiday at home. Help us 
save our economy, by supporting a 
mate and taking a break. Holiday at 
home, without having to stay home.

Stay home and explore WA. 
Sponsored by WAMBaT.

www.wambat.com.au  

The West Australian

What a Ca-lamb-ity
The Ram, is gone. Nothing but 
bones remain of this beloved baa. 
Not a single shank left to be turned 
into stew. The rural town of Wagin 
has lost its icon. But Wagin is not 
alone in its devastation… 

Recently, locals around WA have 
discovered what have been some 
interesting sights, to say the least. 
Many tourist hotspots around the 
(only free) state in Australia have 
been looking less than healthy.

One local tourist told us, “I was 
shocked to my core… We took the 
kids to see the Giant Prawn in 
Exmouth, but all that was left was 
some newspaper and legs!”

Locals, near and far, have always 
loved the sunny state of Western 
Australia, but it appears that many 
of us have been taking it for 
granted. The local icons, are 
disappearing.

Covid-19 has had a devastating 
impact on the tourism industry in 
WA, and as a result, our beloved 
locals are suffering. These people 
might be your friends, your family, 
or even a neighbour of Jim, who 
knows Kate who knew Tim when 
he dated your old man’s best 
friend. But no matter who these 
locals are to you – they need
your help. 

This PR Stunt part of the campaign will produce a front-page newspaper article 

that claims the giant ram in the country town of Wagin has disintegrated into 

nothing but bones.

The purpose of using Wagin in this element of the campaign is to direct attention 

to the smaller towns of WA, that are rarely visited, let alone in the middle of a 

pandemic. This not only promotes travel in WA, but also brings the importance of 

travelling to small towns into this campaign.



PR Stunt 2
Dan Murphy's Collaboration

This PR Stunt, although similar to the adshel visual, is derived from the fact that 

alcohol consumption during peak Covid-19 increased greatly.

Partnering with Emu Export and Dan Murphys, WAMBaT will produce limited-

edition Emu Export cans that are missing the emu and the title. This will again 

show that unless we support WA by travelling, the local icons will begin to 

disappear. There will be no signage to complicate this stunt, but staff at stores will 

be briefed on how to respond to customers when they ask about the new cans.

As a result of more alcohol being purchased during Covid-19, what better place 

to place a campaign element than Dan Murphys.



Rationale
It’s Not WA Without the Locals.

The reason people want to travel to WA, is because of the local tourist icons. So, what happens 
when they disappear?

This campaign targets a younger audience through social media, public transport shelters, in-store 
Dan Murphys stunts, and through an article in newspapers (both print and online). These places and 
platforms are the ones that 15 to 30-year-olds will be engaging with. 

By creating light-hearted visuals, with a message that is more serious underneath, this campaign 
speaks to those with the classic Australian sense of humour, but also recognises the patriotism we 
have for our state. We love our locals, because WE are our locals. And WE, love each other – pardon 
the cliché, but it’s true. By being forced to see a future that has taken away the icons that make WA 
what it is, the people of WA will be inspired to travel their own state, therefore stopping the potential 
peril that may occur if money is not circulated through the local economy. 

Although there is only one social media element to this campaign, as a result of the positive 
restriction lifting in WA, I believe that the somewhat interactive elements of the PR stunts are suitable 
for this campaign. Young people in WA are out and about, keen to socialise with a drink and some 
mates, so why not take away the icon from one of the cheapest and most loved beers of WA? Why 
not place adshels with the same message in places where these young adults will be travelling to 
university and work. Younger audiences are also becoming more involved in political issues and are 
therefore spending more time looking at news articles. So, why not place an advertisement in The 
West Australian that can be read in person or online?

It’s Not WA Without the Locals” is not only perfect for WAMBaT, but it is perfect for WA.
It’s perfect for us. 


