
 
AWARDS 2022 

 
 

DIGITAL AGENCY OF THE YEAR 
SPONSORED BY YAHOO! 

 
 

This is a new addition to the Campaign Brief WA awards. To fully recognise the strong and 
successful Digital industry in Western Australia the Digital Agency of the Year award, sponsored 
by Yahoo!, has been introduced. 

 
This award recognises the digital agency that Campaign Brief and our judges believe has 
delivered the best all round performance in the past year. 
 
The following criteria are not definitive but may be useful as a guide for submissions. 
 
1. Clients 
This covers new business wins and losses, plus any expansion from your existing clients that has 
resulted in extra campaign work for your agency. 
 
2. Campaigns & Awards 
This covers your agency’s creative/effectiveness awards and any other campaign recognition 
your clients have received for their marketing communications that you have been involved in. 
 
It may also include any campaigns that have achieved success for your clients against their 
campaign objectives. Essentially, it is any work that the agency is particularly proud of. 
 
3. Staff 
This covers significant staff developments, which may include: 

- new appointments 
- training initiatives 
- overall staff growth 
- staff appointments/contributions to boards, committees, education etc 
- new and/or increased shareholders if appropriate 

 



 
4. Business Performance 
Hopefully, your successes in the above criteria were reflected in the overall financial 
performance of the business. We understand that specific financial details are confidential and 
we do not expect these to be included, but an indication of percentage growth over the 
previous year and/or against the forecast for the year would be useful. 
 
Other developments 
Of course, you are not limited to these four criteria and if there are any other highlights or 
developments that you consider noteworthy, please include them. Things such as technology 
upgrades, new divisions or business units could fall under this. 
 
Please include hi-res jpegs of your best work of the year plus a photograph of your staff that 
we can use in our extensive coverage. 
 
Our coverage of Digital Agency of the Year will include a major story on the successful agency in 
the special awards edition of Campaign Brief, sent to all subscribers and on the Campaign Brief 
WA website. 
 
Submissions may be sent via email to kim@campaignbrief.com or delivered to 
Campaign Brief WA, Suite 5, 82 Reserve Street, WEMBLEY. 
 

The deadline for submissions is Friday, February 11, 2022. 
 

 


