
 

 
 

 

 
  

MEDIA RELEASE  

A little PSA for every Kiwi out there scrolling and surfing the interwebz:  

There is a new ad agency in town, co-founded by some not-so new kids on the block. 

We are MIHISARA DE WAAS and JYOTSNA POOSALINGAM. This is our agency. 

https://somedamnagency.com/
https://somedamnagency.com/
https://www.linkedin.com/in/mihisara/
https://www.linkedin.com/in/jyotsnapoosalingam/


 

 

 

 

 

It all began with believing in our rhyme and reason to kick-start this wild adventure.  

 

We, as New Zealanders, are sitting at a nexus between an abundance of possibilities on one hand, and 

the reality of varying challenges on the other. We have access to more technology, knowledge, and 

development options than ever before. The ability to explore and share what we are passionate about is 

exponentially greater than it was just a few years ago. And yet, the general consensus is that we feel 

short of time, attention, and safety. A world of too many choices, too many possibilities, too much data, 

and too little time, is forcing us to decide what we value the most.  

 

We, as ad agencies, are notorious for being under constant pressure to do more with less: managing 

creativity and inventiveness with tech giants, tight budgets, and lean teams. Fluctuating production 

costs, publishers looking to recoup their profits in fortune from us, changes in sociology, changes in the 

regulatory media landscape, emerging new competitors and disruptions from unexpected sources — 

every year offers a fresh series of challenges that will shape our industry's trajectory forward, for better 

or worse.  

 

So, are things getting better or are they getting worse? We, as the founders of SOME DAMN AGENCY, 

believe the answer lies in our own hands. It hinges on how we choose to approach new and emerging 

challenges, and whether we have the confidence to choose the most principled path towards stimulating 

positive change. SOME DAMN AGENCY recognises the opportunities available to us to connect and 

collaborate with many others for a greater purpose. We also recognise that potential partnerships with 

other like-minded people, businesses and influencers can help us rethink, retool, remanufacture, source, 

create, connect, and grow our people, our industry, our country, and our agency — for the better.  

 

Our dream is to showcase our love for Aotearoa, our smarts, our accountability, and to redirect our 

industry’s narrative to support the next generation in the way they are supporting ours. 

  

https://somedamnagency.com/


 

 

 

 

 

The co-founders of SOME DAMN AGENCY are two homegrown, Gen-Y females — who also happen to 

be friends and digital advertising professionals with 20+ years of combined international & local industry 

experience.  

 

We've also been playing where media tech giants have been playing during our usual workday, and we 

see the wood for the trees.  

 

Behind the scenes, and as Kiwis, we recently sent out an editorial to NZ Parliament. It was addressed 

to Rt Hon Prime Minister, Jacinda Ardern, and we expressed our most well-informed advice as local 

industry professionals, as she began to navigate New Zealand through a critical moment in time. A 

moment in time where our tide could clearly be turned against the power of tech giants, and with a 

gesture that supports and demands an accountable response from them. We encouraged NZ Parliament 

to showcase a new kind of lawful power that New Zealand possesses as a well-educated and mature, 

online market. We encouraged our Prime Minister to keep doing what she’s doing in showcasing the 

emotional engagement of how New Zealanders perform against challenges and adversity.  

 

While the finer details of our editorial need to remain under wraps for various reasons, the emotion of it 

is engrained into SOME DAMN AGENCY. We've been doing some mahi for our Prime Minister, as she's 

been doing for us, and our next wave of encouragement is for New Zealanders to jump online for this 

journey, and not go incognito in lending their trust in the heart of our skills and intel, as we voice our 

advice on issues that speak to New Zealand’s online safety.  

 

SOME DAMN AGENCY will speak up when we feel a high degree of belief, a high degree of confidence 

in our own ability to lead a conversation of ethics and governance, and a high degree of personal 

motivation to do so. We will put in the work because we know we have methods to take it up a level 

when we have to, despite the ‘impossibility’ of it. We will always strive to push our intentions to the 

highest stage when the right challenge is presented.  

https://somedamnagency.com/
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In designing SOME DAMN AGENCY, we felt an immediate adoration and dedication to make New 

Zealand our primary focus. The news that broke across our nation on 15th March 2019 fast-tracked our 

motivations to surface and amplify our emotional commitment, and our over & above ambitions, with a 

business purpose that also aligns with our current Prime Minister’s duty of care for New Zealand. While 

we acknowledge that there are already measures currently being scoped to govern the digital space for 

New Zealanders, we know that more can still be done to firmly support and reinforce them. There is a 

great deal that can be said for the consistency and clarity of purpose when it comes to our industry’s 

way of doing things, and SOME DAMN AGENCY wishes to exist to help set clear expectations of our 

talent, our accountability, and sense of representation for all New Zealanders.  

 

Our agency launch invites all Kiwis — including Rt Hon Prime Minister Jacinda Ardern, homegrown 

celebrity influencers and fellow local industry affiliates — to take an exclusive look into SOME DAMN 

AGENCY: a brand new local ad agency that is tailor-made for New Zealand in its model, ethos, culture 

code, competitive advantage, pro-growth opportunities, and willingness to aid any initiatives that may 

advance and stimulate advertising operations for all New Zealanders. We are wearing our hearts on our 

sleeves in launching our take on a local ad agency that lends a unique mindset and method towards the 

use of online media channels available to all New Zealanders. This is achieved by how we know to 

harness the enormous power of technology to rapidly accelerate our thinking and learning, to better 

enable our minds to invent a new and safe, digital future. We have a willingness to create a more global 

mindset where New Zealand can be seen as the country that bands together in the name of inventiveness 

to play the infinite game. Our hope is that our approach will encourage all Kiwis to keep playing a 

meaningful and significant role in the digital world, and in creating a larger, more positive, and 

responsible shift in the use of online media & advertising as a whole.  

 

As industry experienced co-founders of SOME DAMN AGENCY, raising our levels of ambition alongside 

a timed challenge for New Zealand created the impetus for us to abandon current paths, assumptions, 

and traditional ways of industry thinking. The clarity and boldness of our ambitions called for a new kind 

of candour and persistence, which energised us most powerfully when we connected ourselves to a 

larger purpose. To achieve this, we created three fundamental dimensions to our agency model: a focus 

on our FOUNDATION, our FUNCTION, and our FINESSE. 

 

 

https://somedamnagency.com/


 

 
 

FOUNDATION 
ITERATE INTEGRITY  

OUR PROMISE 

 

There is respect and empowerment in all that we do — and it all starts with keeping our optimism and 

openness in what might be a tricky launch to our agency, given our varied industry experiences that led 

us here. Being upfront and honest is a stimulus to prompt us to find productive motivations, both of 

positive and negative emotions. Each type of emotion has a particular value to us, from which we are 

looking to base and trigger a more authentic narrative within our education system and within our 

industry.  

 

The willingness to stay true to our vision and mission is a big focus for us as the founders of SOME 

DAMN AGENCY. We want to give all Kiwis a meaningful connection to SOME DAMN AGENCY — and the 

trust in our ambitions, our emotional engagement, and our value in how we perform against challenges 

and adversity. The process that goes into designing all of our efforts begin with some deep listening 

around any given person’s whole story and their unique beliefs, values, trust, respect, associations of 

qualifications, experiences and relationships, and genuine desire to learn about safe technologies & 

advertising. This approach stems from our very own dealings — be it of our education system, of our 

local industry, of our risks to online terrorism — and we're here to push the envelope on all constraints 

that ultimately make it difficult for someone to perform with ease, trust, and care towards their very own 

mental and physical wellbeing. 

 

We have great respect for our team of ambitious Kiwis. They succeed in inventing as part of their 

profession, they succeed in refining working methods, and they succeed in building up their own personal 

brand in ways that leave a positive influence on Kiwi consciousness. Our agency hiring is based on 

individual work-life harmony, and we praise the talent, humanity, and vision of the great people who 

make SOME DAMN AGENCY so full of ideas.  

 

SOME DAMN AGENCY is our tongue-in-cheek double entendre, with real ambitions to be New Zealand’s 

known agency. It is an agency that’s more than just a name — because our greatest accolades will be 

our people, and smart, Kiwi, thinking. 

  

https://somedamnagency.com/


 

 

Everything we set out to do as an agency will always be geared towards 

including many representations of Aotearoa — including, quite proudly, 

a respect for Māori in all of our ambitions, and a true celebration of 

diversity & inclusion in all of our motivations.  

 

We feel that the motivations of today’s New Zealand ad agencies are 

based on what is appropriate for the world, and not necessarily for New 

Zealand. These motivations appear to be made up of bundles of beliefs, 

assumptions, and behaviours, whose nature and rationale are mostly 

largely visible on a global stage, and rarely questioned on a local stage.  

 

SOME DAMN AGENCY wants to actively offer awareness of our local 

advertising industry to all New Zealanders — and as our inner-Kiwi 

shines through — begin to showcase advertising as a thoughtful and 

rewarding career consideration for our youth. We also want to articulate 

authentic engagement through the mindful and responsible 

incorporation of indigenous Māori translations across all agency 

collateral to represent our commitment to our native community.  

 

  
Meaningful collaboration is known to be achieved by using the 

correct (tikanga) decision-making processes, through a greater 

understanding and appreciation of Māori values that can be 

supported. 

 

We welcome all interested iwi/hapū, kaumātua, whānau, and Māori 

organisations to join us for a kōrero and a cuppa, as we carefully 

consider values, perspectives and interests, to achieve the desired 

outcome of our incorporations.  

https://somedamnagency.com/
https://somedamnagency.com/


 

 

FUNCTION 
BE GOOD AT WHAT WE DO 

OUR SMARTS 

 

Our industry boasts infinite digital ad tactics, all gushing to be better than the other. We drew on all of 

our industry exposures and were able to vet digital ad tactics that enable digital ad campaigns to be both 

a brand-building and UX performance marketing tool, delivering in both the short and long term. These 

tactics introduce and establish inventive and flexible service arrangements that provide effective value: 

marked on 100% transparency, brand & user safety measures, ad verification measures, and the 

provisions of research, education, training and advice.  

 

Our tactics are born out of some of our best ad operational thinking and we share a motivation to execute 

it across brands with messages that matter most to New Zealanders. We believe that our services will 

attest to: research & results-based strategies, cut-through inventiveness in advertising, significant cost 

efficiencies, your rightful and immediate control of ad investment across tech giants at any given point 

of time, opportunities to absorb and promote industry intelligence in the form of events and information, 

and a new stimulus towards our industry’s development.  

 

Inventiveness, and the breakthroughs it generates in the best shape to meet its demanding needs, is the 

way we will develop our competitive advantage. We are constantly looking to approach propelling media 

tactics that give us more confidence to embrace new levels of inventiveness and regulation for New 

Zealanders. We have ideas in mind to explore between New Zealand and global Audio Publishers that 

could scale another way of thinking and behaving, and in a way that also sits alongside the inventiveness 

of all New Zealanders — ideas that are democratic, accessible, important, possible for all, and could be 

understood as a powerful and exciting way of responding to our potential need for Audio Inventiveness. 

We also have ideas to work more closely with local Outdoor Publishers, to regulate and challenge any of 

the assumptions about what outdoor advertising does for Kiwis and how it does it. Our ambition is not 

simply to offer inspiration in ideas, but to start to derive enough method to help a team explore the 

transformative possibilities in governance, technology, and daring imagination.  

 

We do not underestimate how much intention and commitment our tactics will require, but we will strive 

to achieve all of this through our promise to be transparent from day one, and our readiness to roll up 

our sleeves to make it possible. 

 

https://somedamnagency.com/


 

 

FINESSE 
INSPIRE THE INDUSTRY SPIRIT 

OUR FUTURE 

 

 

Our personal and professional lives are defined by the same dynamic of expanded opportunity and keenly 

felt ambition. We demand access to more knowledge, and we crave personal development options now 

more than ever. Our finesse begins with exploring ways not just in eliminating challenges, but in 

positively leveraging them. We enjoy proposing broader and more candid definitions of challenges and 

the situations in which we encounter them, and describing methods than can unlock benefits that make 

these challenges a source of possibility, opportunity, and change.  

 

Some in the industry will see this gap naturally through experience; some with an optimistic outlook; 

others will be more cautious; and some even cynical about the possibility. Questions that will help SOME 

DAMN AGENCY better understand our position and how to proceed include:  

 

 Has the industry done something like this in the past? 

 

 Would something like this have helped when we ourselves started out in the industry? 

 

 Is there a story we tell ourselves of what is happening within the senior management teams and 

HR departments of local agencies? 

 

 Do we celebrate people who celebrate others? Do we value this sort of celebration? 

 

 Do we understand how best to structure the search for solutions so we can maintain momentum 

in the face of difficult challenges? 

 

 Are we aware of others making these kinds of breakthroughs in areas that we can identify with 

— inside or outside our own industry?  

 

 

 

https://somedamnagency.com/


 

 

 

 

 

These kinds of questions engage us with the larger issues of our industry, and the issues of bias, 

discrimination and scarcity in the world in which we operate. Reflecting on these questions help us arrive 

at an assessment of where we are in terms of our personal mindset, methods, and motivations. From 

the onset, there is an honest assessment of what our narrative will be. It will be that some surfacing or 

retelling of hidden stories is needed to raise the initial level of self-belief that assumptions and wrong 

doings do exist in our country, and that awareness needs to be harnessed for ongoing inspiration and 

change. Our finesse aims to ask and encourage our industry to look up and around — because good 

people are not hard to find.  

 

The way in which our youth are being integrated into our industry exists in an informal, pervasive sense 

of “the way we do things around here” — the learned best practices, processes, values, data sources, 

partners that you must pay attention to (and, as importantly, the practices, processes, values, data 

sources, and partners that are being ignored). Our youth instantly become part of the identity of the 

company they work for, while at the same time, becoming almost invincible to other youth also entering 

the industry at the same time and starting their careers elsewhere — glimpsed only in the tell-tale 

indicators of the reputations and egos that persist when in attendance at industry gatherings.  

 

We recognise that this struggle is going to continue, and partially because we are not doing enough to 

address these imbalances at the source of industry expansion. SOME DAMN AGENCY wants to 

actively alert our secondary & tertiary youth to be mindful of these habitual dynamics that are existing 

within our industry. We want to actively empower our youth into believing that they have the voice and 

authority to challenge the foundational assumptions that are no longer best for the future, to call out 

the agendas and biases that are no longer appropriate, and to inspire approaches that better serve the 

productivity of their very own career-path — right here in New Zealand. We are dialling up our 

responsibility and emotional sensitivity towards the motivations and capabilities of all ambitious, well-

intentioned, youth coming through our industry doors — and we want to help develop their industry 

connections through our efforts to host meaningful networking events and educational workshops, 

with the common goal of creating a more visceral, personal understanding of the fellow Kiwis with 

whom we do business.  
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Our long-term hope is that these events will also trigger changed behaviour amongst those who are 

currently co-existing in the industry. We want to invite as many good-hearted industry experts to attend 

integrated networking events with our industry navigators & newbies, to openly discuss industry 

learnings that may have served well in the past, but are now potentially limiting for the future. We expect 

this conversation to be a tricky one to navigate, but feel if approached tactfully and in a truly supportive 

and inclusive environment, it’s power could re‑engineer our whole industry — tackling one or two dated 

assumptions first, making an impact with that, and growing in confidence to take on larger issues over 

time. Changing the current process in even small ways will hopefully open up new senses of opportunity 

and possibility for the diverse youth joining our industry. 

 

Finally — and because we saved our most heartfelt motivation to wrap it all up with — we also know 

that part of our accountability lies with the end user. Or rather, the New Zealander we’ve just targeted 

to view our messages on the other side of their screen. SOME DAMN AGENCY wants to create a space 

for New Zealanders to have their say as well. We will look at promoting ourselves on Meetup with regular 

casual events where we can speak to our Kiwi ‘audiences’ directly, provide information and clarity on 

what digital advertising means and does, how technology utilises user information, and how to safeguard 

against threats in the online space. As Kiwis ourselves, we wholeheartedly believe that we all have a 

right to know how our data is being utilised by tech giants and to fully understand what advertisers are 

working with. We believe that once New Zealanders feel they can trust our voice and our work on behalf 

of New Zealand, then we can open the doors to a truly legitimate and regulated digital ecosystem where 

our brands, and our New Zealanders, can trust in the information being shared. In return, we will learn 

directly from New Zealanders on what issues matter to them, and we will be able to give them a chance 

to voice what, when and how they want to partake in such information.  

 

This is a collaboration of thinking, technology and information that matters. This is the new era of digital 

advertising as we see it, and we want to take New Zealand ahead of the world in considering this 

approach. By creating a fair and safe space, we are taking accountability for our little community — and 

helping to lay the foundation for the building blocks generations can add to.    

https://somedamnagency.com/


 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

Stay tuned for updates 
on our socials. 

 
We’re just warming up. 

https://somedamnagency.com/
https://www.instagram.com/somedamnagency/
https://open.spotify.com/user/n32udupfw4s4c9vraoro26r8b?si=9dES3xRkSlm6tHjs_8auZw
https://somedamnagency.com/
https://www.meetup.com/members/283829896/
https://www.linkedin.com/company/somedamnagency

